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A purpose-driven
company.

Purpose
Helping the world grow more with less

Vision
As the world’s leading irrigation company
we will drive mass adoption of smart
irrigation solutions to fight scarcity of food,
water and land

Our values

Create an impact




Our history.

Over fifty years of irrigation innovation.
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1965 Introduces a . Our groundbreaking ,
o breakthrough PC dripper fertigation system Netafim becomes a

Founded in Kibbutz to irrigate fields with reshapes precision member of the UN
Hatzerim challenging topographies irrigation CEO Water Mandate

2015

Celebrates 50t
anniversary
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Launch of NetBeat™
— the first irrigation
system with a brain

= 1966

Introduced the
world’s first
commercialized
dripper

1981

Opens first
subsidiary outside
of Israel, in the US

2003

Going Digital - Netafim

introduces the
NetaJet™ automated
fertigation system,

followed by uManage™

crop management
software

2013

Netafim is named
2013 Stockholm
Industry Water
Award Laureate
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— WATER AWARD

2017

Orbia acquires
majority stake in
Netafim

bia

2020

GAKON Acquisition
— Leveraging the
Greenhouse
initiative
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What is Sustainability? 4 NETAFIM®

Economic

Environmental



SUSTAINABILITY STRATEGY
Three Spheres of Sustainability

ENVIRONMENTAL

MNatural Resources Use
Environmental Management
Pollution Prevention (air, water, land, waste] Energy Efficiency
Subsidies/incentives for
Social- Environmental- use of Natural Resources
Environmental Economic

tﬁg’ 02 o

*

Environmental Justice
Matural Resources
Stewardship

Locally & Globally

=X =
SOCIAL SUSTAINABILITY ECONOMIC

Economic-Social
Living Standard Profit
Education Cost Savings
Community Economic Growth
Equal Opportunity RE&D

Business Ethics | Fair Trade | Worker's Rights
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UN Sustainable

Development Goals
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ECONOMIC GROWTH
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PEAGE JUSTICE PARTNERSHIPS
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12 WAYS TO LIVE MORE SUSTAINABLY

Every day we make choices in our lives that affect the environment, the climate and other species. From

what we eat to how many children we decide to have, there's a lot we can do to “choose wild” and
reduce our environmental footprint to leave more room for wild animals and plants.

1. Think twice before shopping. —
2. Mal.(e sure your big p.urchases have big : - | FROM PLASTIC
environmental benefits. e, A

3. Go #PlasticFree.
4. Boycott products that endanger wildlife. i ! & .
5. Pay attention to labels. 5 kP & -!
6. Be water wise. 75 SN e
1. Drive less, drive green.
8. Green your home.
9. Choose Wild Energy.

10. Take Extinction Off Your Plate.

11. Choose to have a smaller family.

12. Use your voice and your vote.
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www.biologicaldiversity.org



Contents [ hide ]

1 Why is Sustainable Living Urgent?
2 15 Ways You can Live Sustainably
2.1 1. Go zero waste.
2.2 2. Be a minimalist.
2.3 3. Eat less meat.
2.4 4. Go vegan.
2.5 5. Choose to buy from sustainable sources.
2.6 6. Drive less.
2.7 7. Conserve energy.
2.8 8. Recycle better.
2.9 9. Be more self-reliant.
2.10 10. Buy used than new.
2.11 11. Entertain by low impact activities.
2.12 12. Volunteer.

3 Conclusion

14 www.zerowastelifestylesystem.com
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Moving Forward

CITIES
NETWORK

“ NETAFIM

Environmental
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AN A BURRITO

CHANGE THE —
WORLD? =

Supported 1.1
Organic Land )

YOUR 2021 IMPACT

acres

Less Antibiotics Used 2924

grams

Gallons of
Water Saved 1.7

\ATER 6OE'

W RIVER PSC”NT
SES‘\'E[\-\NDLOG'E

*QWRER THE ONION CROPS TheY

gallons

il
TWESE SMART SYSTEMS
SEND WATER T0 THE ROOT45
WINT T0 ENSURE THAT WATER
WESTOTHE eRepP ITSELF
WO MSO PREVENTS OVER-

Improved Soil Health 248

acres

Based on your 1 order in 2021

Metrics powered by HowGood
G20 OyR DELICH -
N0 Wong WKTER FOR

EM
DOwWN. Learn about Real Foodprint
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EPA CARBON
FOOTPRINT

CALCULATOR




23

Carbon Footprint Calculator

What is your carbon
footprint?

Take a few minutes to find out with EPA's Household Carbon

Footprint Calculatar.

‘ Mumber of people in your household

‘ ZIP Code

About

How To

Download

« Many of our daily activities - such as using = You can get a quick, rough estimate of your carbon «  To work offline or see the formulas behind the

electricity, driving a car, or disposing of waste -
cause greenhouse gas emissions. Together these
emissions make up 2 household's carbon footprint,

+ The caloulator estimates your footprint in three .
areas: home energy, transportation and waste.
Everyone's carbon footprint is different depending
on their location, habits, and personal choices.

« For an explanation of the caloulator's assumptions
and sources, see the Assumptions and
References page.

footprint by using U.S. average values, They are
pravided (slong with other usefil information)in
the "tool tips” throughout the calculator

For @ more accurate estimate, use your own
numbers. Gather your utility bills (electricity, natural
gas, fuel oil, propane) to calculate your average use
over 3 year. You can find vour car's rated fuel
effidency at fueleconomy.gov, or you can

calculate your car’'s actual efficiency.

caloulator, vou can download it as a spreadshest,

h"ﬂ Cuia il" Ii:i’ii
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Home Energy

[] Your Current Emissions from Home Energy

Transportation

Select Source

Uty

Matural Gas (7

Blectricity

Fuel Gil

Propane (.

Dollars.

issions (|

[-] Reduce Your E

Dallars

Dellars

- Dobars

) N SR —

Turn up & crmer by LU 50 bz of CO;

g Estimated Anmual Savings

@ Estimated Anmual Savings

) Qlbs of €Oz

) Qlbs of €Oz

B Estimatad Anmual S3ings
=

Choese w2 albs of co;

Choose All my Laundry - 50 0 lbs of COy

E Estimated Anmual Savings

Chouse 50 bz of CO;

Choese w2 Qlbs of €05

Wincows Chowse O 50 bz of CO;

Your Carbon Footprint

Annual CO; emissions (Ibs.)

Your Current Total

New Total After
Your Planned Actions:

LS. Average*
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WaterSense

The Energy in Water

Took for

We Use a Lot of Water Everyday

'Domestic Water Use in Gallons per Day per Porson
and Percent Population Growth from 2000 to 2015

| 8
e ) o In 2015, we used
. "# z . an average of
o £

gallons per person per
day for domestic use.

Note that some states with high water use are also those with
high population growth

Took for
Did You Know?
Thereis 4~ in every drop of ‘ you use.
The energy it takes to treat and deliver water to ten homes a year
can power one home’s refrigerator for six years.
ook for

Units to Know

kWh GPHD AF

Gallons Per
Kilowatt Hour Household Per Day Acre-Foot
(hours) x (#watts) /11,000 Measures the amount of The volume of water that
watts = 1 KWh water used by a household will cover an acre of land
on a daily basis. A related one foot deep - equal to
term, GPCD, measures use 324,851 gallons.

on a per person basis.

Took for

Every Drop of Water We Use Takes
Energy to Move, Treat, or Heat

0 i

) Move Move
2050 kWIAF 75000 KWHAF 800 KWHVAF
Extracting Treat Heat Treat Again
Water is Public water Homes use energy Wastewater
pumped from systems treat water to heat water. treatment plants.
surface water to make it safe treat water to
or groundwater. to drink. remove pollutants.

Every year, 39.2 billion kWh of energy s used to treat and distribute drinking water
and 30.2 billion kWh is used to treat wastewater.

look for
We Can Use Less Water and Energy
with WaterSense and ENERGY STAR
Certified Products
CcoLb & HOT
Efficient  17.0 108 331 240 249 0.9
gphd gphd gphd gphd gphd gphd
o [-__ . -]
—
\! i E
Toilets Irrigation Faucets Showerheads Dishwasher Clothes Washer
Typical 331 138 281 3341 263 16
gphd gphd gphd gphd gphd gphd

Took for

We Can Save Water and Energy when
we Use Smarter Practices

In the Bathroom

Turning off the tap while brushing your teeth can
save & gallons of water per day and, while shaving,
can save 10 gallons of water per shave. Assuming
you brush your teeth twice daily and shave 5 times

|3 per week, you could save nearly 5,700 gallons per
year

N

In the Kitchen

Scraping dirty dishes rather than pre-rinsing them
before placing them in the dishwasher could save 10
gallons of water per dishwasher load. This could save
the average family more than 1,200 gallons of water
per year, which is equivalent to washing 200 loads of
dishes

Doing Laundry

Eliminating one load of laundry per week by
washing only full loads could save the average family
more than 1,600 gallons of water per year, which is
enough to wash 52 loads of laundry.

look for
Being Smart Saves Water, Energy,
and Money!
+ +
The average family can save 38,000 The average family spends nearly
gallons of water per year by retrofitting $1,200 per year on water, but can
with WaterSense labeled fixtures (toilets, save nearly $420 annually from
faucets, showerheads) and ENERGY STAR retrofiting with WaterSense labeled
certified appliances (clothes washers, fixtures and ENERGY STAR certified
dishwashers), or the amount of water appliances.

needed to supply an average family for
more than 4 months.

Iook for

WaterSense Labeled Homes Offer
More Savings

Learn more about WaterSense
labeled homes!

They are designed to help get hot water to
the tap faster and are certified to ensure
performance

Took for
Visit

epa.gov/watersense

to energize yourself with savings!
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Who is Driving Change?

— Investors
— Supply Chain

—> Customers




Investors 4 NETAFIM®

INVESTOR RELATIONS MEDIA RELATIONS CLIENT LOGIN v

Morgan Stanley

Our Insights What We Do About Us Careers Q

nstitute for Sustainable Investing

“For us at Morgan Stanley, it is abundantly clear that the solutions to global challenges can
only achieve the required scale if they can attract a critical mass of private capital. To this
end, we've established the Morgan Stanley Institute for Sustainable Investing to lead work
across our firm, with our clients, and with academic institutions to help mobilize capital to

sustainable enterprises, via global markets and the investors who drive them.”

- James P. Gorman, Chairman and CEOQ, Morgan Stanley
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Investors

Orbia our Chairman our CEQ

@ About Message from Message from

Orbia’s ImpactMark

Our ImpactMark is more than just an innovative "living”
logomark—it is a visual representation of our purpose-
driven performance year-on-year. The ImpactMark reflects
Orbia's commitment to advancing life around the world by
marking our progress on six key performance indicators
related to the themes of people, planet, and profit.

The ImpactMark is updated annually and reflects our
progress over three-year cycles, with the outermost

rung representing the most recent year.

The 2020 update of the ImpactMark
demonstrates Orbia’s ongoing journey
towards striving to achieve a more
perfect circle.

Orbia 2020 Sustainability Report | 26

2020 COVID-19 Sustainability Sustainable Responsible Business Group
Highlights Response Approach Solutions Business Spotlights Appendices
Optimize Our Investments Reduce Greenhouse
(ROIC) Gas Emissions (wns)

Reduce Waste
Sent to Landfill

Evolve to
an Innovative
Solutions Provider

(tons)
(EM)
@ 2020
@ 2019
2018 Upskill Our Workforce Increase Women
(hours) in Management (%)
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Supply Chain

REDUCING ENVIRONMENTAL IMPACT

GREENER PRODUCTS

I — The Home Depot partners with our
suppliers to address global environmental
concems related to our products, including
carbon emissions, water scarcity, air

quality, waste and more.

Our products strategy
reflects the understanding
that sur greatest
environmental impact
comes fram the products
we sell.
Eco Optl-:ms
Our Ego Options program hedps our
customers identify products that have
less of an impact on the envircnment and
encourages our suppliers to provide more
sustainable offerings. W launched Eco
Options in 2007 in partnership with SCS
Global Services, a leading. independent,
third-party certification body that validates
emnvironmental claims.

For a product to receive Eco Options
classification, the swpplier must document

attributes that prove it has less of an impact

on the environment than comparable
products in the same category. Lintil all
industries create and abide by a reporting
formula that measures product attributes
according to a common sustainability
standard, we will continue to use our Eco
Oyptions program to help customers sort
through green product claims.

Chemical Strategy

Our Chemical Strateqy, first published

in 2017 and detailed in this report. is an
important part of our commitment to offer
greener products. It guides our efforts to
work with suppliers to reduce the indoor
air quality impact of chemicals used in
the products we sell. its publication was
& milestone made possible by what we
had learned over a decade of focusing on
sustainability.

+
DID YOU KNOW

?’ Products that qualify for cur

Eco Options program meet
stringent criteria based on
their impact in one or more

of six key areas.

Energy Efficiency

Save money and
power

)

Water Conservation

Help protect and
preserve water
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Customers

= & BSR

As millennials and Generation Z become a more and more influential
consumer group and employee demographic, the demand for sustainability
and purpose is likely to increase.




How can \Water-
Use Efficiency
and Landscape
Professionals
Use
Sustainability
Movement?

“ NETAFIM




Sustainable
Landscapes

—>Lessons learned from
agriculture — soil health,
carbon, energy use

—>Right plant, right place

—>Water-use efficiency

—>Sustainably sourced and
manufactured
(manufactured for end of
life?)

—>Speak the language of
sustainability

“ NETAFIM
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