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Don't let your money evaporate in the heat! .
GET A POOL COVER REBATE UP T0 $200

FREE Smart Controller

save an-estimated 10% on outdoor water use
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ACT NOW>

Santa Clarita Valley
GARDENING CLASSES
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2017 SCHEDULE

JAN 19 Thur: 6:20 p.m. to 2:30 p.m. — Designing
Sustainable Land s apes

JAR 21 Sat: 9 am. to noon —Proper Pruning Technlques

FER Y  Thur: £:30 p.m. to 830 p.m. — Top 30 Plants for the
LK}

FEB 11 Sat: 9am. to noon —Vegetables + Edible Plants as
part of a Water Conserving Landscape

MAR S Ther: 6:30 p.m. to &30 p.m, - Imigating Sustainable
Landscapes

MAR 18 5at: 9a.m. to noon —Chocsing Perennial Mants for
Your Landscape

APR 13 Thur: 6:30 p.m. to 2:30 p.m. — Creating a Landscaps
Flan and Budget
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GENERATION, BY BIRTH YEAR

1930 GREATEST GENERATION

UNTIL 1946
(TOM BROKAW)

7540

: BABY BOOMERS
Greatest Generation 71— 87 years old 1946 — 1964

Baby Boomers 53— 70 years old e
Generation X 33— 52 years old
Millennials 13 -32 years old

GENERATION X

POPULATION BY GENERATION 1965 — 1984
— (HARVARD CENTER)

1970

[1960

1980

MILLENNIALS
@ GREATEST 1982 - 2004
(STRAUSS AND HOWE)
BOOMERS -
1990
@ GENX

@ MILLENNIALS

2000

@ GENZ
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® Respect
* Security

e Personal

e Prudent saver

(N

e Personal attention
® Realism
e Optimism

.* Now!

Greatest

e Being valued

e Needing money
N e Acknowledgement
from peers

e \WWant to make a
difference

7 e Freedom

e Removal of rules
e Practicality

e Seek life balance




TURN YOUR GIVEYOUR LANDSCAPE
GRASS INTO mmﬁ,

GREATEST & BOOMERS c A s

= #1 method Act now.

Funds avallable for

= Physical bills only a limited time
= Generate calls

Add color, texture and

ua&tzto your home

Receive a rabate up to 5,000

Appliation required. Restrictions apply.
* Rebate based on efigibie project size,

To apply, visit consarvation.chwa.org
orcall 661-513-1247
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= Appears as new info ' clees 9;550:
= Generate calls B e ’

= Cheaper than separate
Ietters

commarcialconservation.clwa. urg
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BOOMERS, GEN X & MILLENIAL

Computer savvy
customers

Target specific groups
One click to website
Analytics available
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Customer service level HIGH!
Technology is intimidating
Alternate application/process
Fixed budget

Know what they want —simple

SU you went b&tl(pﬂ[!l(lllg around Europe? That scutel PN
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= Proud and engaged
= Partial online application help
= Will be there to meet you

The best
part about
being over
40 is we did
most of our
stupid stuff
before theﬁﬁ !
Internet! *’ﬂ#.nﬁ,,ﬁ;

>




Email and phone

Have detail oriented questions

Quick to respond

Online application not a problem

May or may not be at inspection
Backyard artificial turf projects common




= Not many are homeowners yet

= Help family (parents or grandparents)
= Computer savvy
= Landscape labor

= Landscape aesthetics are changing (NEW NORM)




= Go paperless

= Application options

= Time for phone calls

= Flag high contact customers for analysis

= Simple website —less reading more videos
= Classes




SATISFIED

CUSTOMERS

are Qur best
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