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Background
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Water Agency Resources

= Free commercial
site survey

= Turf removal rebate
program

» Historical water
usage data

= Expertise &
relationships

The Intelligent Use of Water.™ — LEADERSHIP . EDUCATION . PARTNERSHIPS . PRODUCTS




Challenges

= Limited resources, non-profit organization
= Rebate eligibility deadline

= EXisting system problems

= Labor, estimating the work involved

= Attitudes of the congregation, preschool
parents and maintenance contractor

» Balancing conservation with aesthetics
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Building the Partnership
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Santa Margarita
Wacter District

EQUIPMENT RENTAL
Just More Convenient.

Alignment of values = great partnerships.
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L essons Learned

= Non-profits can be excellent candidate sites,
high visibility and willing to accommodate.

= Commercial organizations can be willing to

contribute in exchange for exposure.

= You don’t always need a new program.

= Volunteers make a big difference.

= |t takes a little faith.
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Leveraging the Success
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The CLC Landscape Renovation Project

&= Click Here to Find Your Next
2 WITS Water Saving Idea

@ Download Full Site Report

http://clc.rainbird.com
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‘Media Day
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Press Coverage

[ T

Landscape renovation to cut RSM church's water use by 500,000
gallons annually

e Rancho Santa Margarila Patch 9 Fird Your Patch - @':90" Partly Cloudy (4 Post on Patch
d - [a]

Community church saves more than 500,000
gallons of water per year through landscape
makeover.
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B FRAUD:
2016 REPORT

/11 Victims Can Now Sue Saudi
Arabia

£ Cajon Police Shooting Protests
Begin Wednesday Aftermnaon

4, Fard, United Auto W
In celebration of Smart Lrrigation Month, Rain Bird

Corporation is unveiling the CLC Landscape Benovation

o1, & charitable partnership that showeases

products and smart watering practices from 23

Save, an initiative Rain Bird launched in 2005 Waorld

The Intelligent Use of Water.™ — LEADERSHIP . EDUCATION

PARTNERSHIPS © Rain Bird Corporation




The Intelligent Use of Water.™ — LEADERSHIP . EDUCATION . PARTNERSHIPS . PRODUCTS © Rain Bird Corporation



The Intelligent Use of Water.™ — LEADERSHIP . EDUCATION . PARTNERSHIPS . PRODUCTS © Rain Bird Corporation



Questions?

RAINIBIRD

Alex Nathanson

anathanson@rainbird.com

A

Santa Margarita
Water District

Nate Adams

natea@smwd.com
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