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Challenges

• Growing population, in both 
residential and commercial 
customer sectors

• Changes to water profile due to 
impacts from climate change

• No new water supplies 

• Balancing environmental health 
and economic growth

• Balancing need to conserve with 
desire for revenue stability

• Building parity in conservation 
programs and outcomes across 
sectors



A History of Collaboration
• Water Check

• Residential Survey 

• School District Conservation Master Plan

• Water Conservation Master Plan

• Lawn Meter Targets

• CII Water Checks

• Additional CII work?



SHARED ANALYTICS TOOL
CII RESIDENTIAL WATERCHECK



Non-Residential Demand Management Challenges
• Diverse commercial, institutional, and industrial (CII) sector

• SLCDPU has not historically maintained customer classification information for the CII 
sector
• What type of commerce is associated with this meter?
• What end uses are present on this site?

• Water demands of CII customers is not well understood
• What influences seasonal demand changes (if any)?
• How do we connect end user to rate payer?
• What is the water reduction potential per customer/classification?
• How is CII water use similar to residential water use?
• Are there use patterns that cross CII classifications?



CII Analytics Tool
• Enhance understanding of 

Commercial/Industrial/Institutional sector 
water use 

• Provide customer use tracking and 
evaluation information

• Improve programming to CII sector
• Integrate platform for parallel research and 

programing, including data from Water 
Checks, WaterMAPS, and GIS

• Identify savings potential by sector and 
connection

• Expand programing and engagement 





RESIDENTIAL DEMAND MANAGEMENT CHALLENGES
• Familiarity with irrigation system and controller
• Uncertainty about plant requirements
• Weak and muddled pricing signal
• Ongoing support
• Are we reaching the “right” customers



Residential Water Use by Tier Pattern of WaterCheck Requests



WATER CHECK 
REPORTING



Water Check Report HOA Water Check



Project Applications

Improved integration of 
various data streams, 
including climate, hydrology, 
water demand

Development of tools, 
including public portals, to 
enhance consumer 
understanding of water use

Enhance collaborative 
programs such as 
WaterChecks and 
implement WaterMAPS



What we have learned 
is that there is not one 
solution to the issue of 
sustainable water 
demand reduction, 
unless that one solution 
is to learn and share 
more. 

“Water savings are 
measured in gallons, 
not ideas.” 

Amy Vickers
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