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For Service Information,
Please See Reverse Side.

ANN VERMUT

METER NUMBER(S)

92797824 06/07/11 1243 AMR 09/09/11 1255 AMR WATER 12 Ccft
PREVIOUS ACTIVITY
Previous Billing $161.65
Payment 7/27/11 - THANK YOU 161.65-
Balance Forward $0.00

CURRENT CHARGES FOR MUNICIPAL SERVICES

Water Charges
Water Service Charge 20.28
Water Usage Charge 12 cCcf 20.16

MMSD Sewer Treatment Charges

Sewer Treatment Service Charge 15.91

Sewer Treatment Usage Charge ¥E: Cef 17.28
City Charges

Local Sewerage Charge 12 Ccf 13.92

Storm Water Mgmt Charge 1 ERU 14.22

Solid Waste Charge 42.04

Snow & Ice Charge 45 Ft. 37.83

Total Current Charges 181.64
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Can We Conserve
Differently?

Challenges in Upper Midwest

- low water costs

- excess capacity

- no budget for conservation

- minimal state interest

- focus on stormwater

- typical “big idea”: FREE WATER

H,0 Conserve
. Empnwer - Connect - Reward

e Big Hypothesis
— Homeowners will reduce

their water consumption
voluntarily.

— Businesses will volunteer to
support water sustainability

— Water savers will earn
rewards and redeem them
with local businesses.
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Pilot Test

e ~300 Milwaukee Residents

— Word of mouth participation, no budget or city
participation

— 15 participating businesses
— 2 quarterly billing cycles

— Reduce consumption from previous year’s
baseline for that quarter

— Earn $1.00 per hundred gallons saved redeemable
at local businesses



Home Water Dashboard

H,O -

Dashbosrd About Us Blog FAQ Cantact

Local Sponsors

Welcome back natetest 1!
3105 FOXHILLCIR

Scoreboard

Consumption: Comparisons: Rank vs Neighbors:
(Lower Is better) (Lower is better)
City records show your
household averaged

3 3 5 e
184

%

gallons of water per day (GPD) 48
aver the last billing cycle 0 Your household rank is 49 of

el e G 48 in your neighborhood.

Per person comparison

Water Conservation Rewards

> Local.

Earn rewards Choose alocal Spend your Rewards

automatically when business rewards partner, like an in-store gift

you save water at home. <ertificate, from your
smartphone or a printout.

1 $7.64  Thank

You currently have.

MILW/

@

Si
in Rewards to spend ola

-
Go to my Rewards >




Results

Rewards claimed at 9/15 businesses
$546.94 in rewards claimed

54 rewards certificates generated

28 different participants claimed rewards
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Conclusions

Community engagement > customer
engagement

Think beyond the toilet rebate!
Business is not the enemy

People want to be “part of the difference’
...but

Want it to include a nice bottle of wine.
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