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Disclaimer 

• This presentation does not reflect the views of 
the U.S. Environmental Protection Agency or 
the Oak Ridge Institute for Science and 
Education 
 



The Wonder of Water 



http://history.howstuffworks.com/african-history/nile-river2.htm 

Water & Us 

“By means of water, we give life to everything”  
Koran 21:30 

“And God said, Let the waters bring forth 
abundantly the moving creature that hath life…”  

Genesis 1:20 

“Nothing is softer or more flexible than water- 
and yet nothing can withstand it”  

– Lao Tzu, founder of Taoism 
http://en.wikipedia.org/wiki
/Central_Arizona_Project 
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In the past… 



$140 Billion for projects to improve the nation’s water 
infrastructure and reduce pollution 

40 Years of Opportunities & Threats 

Increased those served by secondary wastewater 
treatment from 86 million in 1968 to 206 million in 2008. 

Prevented discharge of 1.2 billion pounds of toxic 
pollutants 

Protected and restored more than one million acres of 
tidal wetlands, forests, streambanks and seagrass 

Saved 287 billion gallons of water and $4.7 billion in 
water and energy bills 



CWA @ 40 Begins 

• Planning and Executing the Campaign 
 

• The Avenues We Chose 
 

• Our Takeaways and Recommendations 
 

• The Future of Clean Water 



Goal Audience Message Avenues Action 

Our Steps 



• Mark 40 year anniversary of Clean Water Act 
• Raise public awareness of importance of water 
• Build support for EPA and everyone working for 

clean water 

Goals 



Audience 

3 Main Audiences 
 

1. Everyday people/general public 
 
 

2. Students and Educators 
 
 

3. The Media 
 
 

 
 



The Message 

• Simple, relatable, and personal 
• “Understandable, relevant and personally 

important” 



Messages 

• Everyone deserves clean water – it is vital for our health, 
communities, environment and economy.  
 

• 2012 marks the 40th anniversary of the Clean Water Act, 
the nation’s law for protecting our most irreplaceable 
resource.  
 

• We have made great progress in reducing pollution during 
40 years of the Clean Water Act.  
 

• Many challenges remain and we must work together to 
protect clean water for our families and future generations.  
 

• EPA is working everyday to reduce pollution and protect 
clean water. 
 

• Clean water is everyone’s responsibility – we all have a role 
to play in protecting water. 



Avenues 

• Events 
• Media 
• Social Media 
• Public Video Project 
• Rachel Carson Contest 
• Photos- Then & Now 
• Importance of Water Report 
• Environmental Ed 



The Avenues 

• Audience A1- Social Media & Events 
– Younger, more engaged promoters 

• Audience A2- Traditional Media & Events 
– Older, families 

• Audience B- Environmental Education, 
Importance of Water Report, Video Project  

• Audience C- Events and Traditional Media 



Public Events 



Traditional Media 

http://www.huffingtonpost.com/bart-
mihailovich/waterkeepers-washington-c_b_1874274.html 

http://www.huffingtonpost.com/bart-mihailovich/waterkeepers-washington-c_b_1874274.html
http://www.huffingtonpost.com/bart-mihailovich/waterkeepers-washington-c_b_1874274.html


Website 



Social Media 



Social Media 

 
Twitter Chat with  
Nancy Stoner 
 
#cleanwater 



Video Project & Rachel Carson 



Then & Now 



Importance of Water Paper 

Estimating the Importance of Water  
to the U.S. Economy 

COMING SOON 



“How’s My Waterway?” 



Our Takeaways 

• Messaging is key 
– “You can’t just say it, you gotta say it the right way” 

 
• Choose avenues to fit audiences 

 
• Partnering with the right people makes all the 

difference 
– And our partners were great! 

 



Our Partners 

• Special thanks to all of our partners 
American Rivers 
Clean Water Action 
Clean Water America Alliance 
Clean Water Network 
Earth Justice 
Environment America 
Natural Resource Defense Council (NRDC) 
National Wildlife Federation 
River Network 
Sierra Club 
Waterkeeper Alliance 
My Clean Water Act 
Wyland Foundation 
Effect Partners 
American Sport Fishing Association 
Association of State Fish & Wildlife Agencies 
Ducks Unlimited 

Izaak Walton League 
Theodore Roosevelt Conservation Partnership 
Trout Unlimited 
Association of State Drinking Water Administrators 
Association of State Floodplain Managers, Inc. 
Association of State Wetland Managers 
Association of Clean Water Administrators 
Association of Metropolitan Water Agencies 
American Society of Civil Engineers 
American Water Works Association 
National Association of Clean Water Agencies 
National Association of Flood & Stormwater 
 Management Agencies 
National Association of Water Companies 
Water Environment Federation 
National Environmental Education Foundation 
 



Other Recommendations 

• Have a plan, follow it and adjust as needed 
 

• Right people for the right job 
 

• Tell a story 
– “Make complex policy debates understandable, 

relevant, and personally important” 
• Prof. Matthew Nesbitt, American University 

 



The Future of Clean Water 

• The future looks bright 
 

• People have higher environmental expectations 
 

• Have to keep telling the story and we have to get 
better at it 
 

• "There are far, far better things ahead than any 
we leave behind" 
- C.S. Lewis 



Questions 

Feel free to contact me (Trey Lewis) with questions at: 
lewis.trey@epa.gov 
or 
(202)564-6601 
 
Shameless Self-Promotion #1: 
“Putting the Social into Social Media”  
-Friday at 10:35am in Room XYZ 
Includes Park Howell (Park & Co, Water- Use It Wisely), 

Martha Golea (ValleyCrest Takes On) and Mark Olson 
(Tarrant Regional Water Authority, The Lawn Whisperer) 

mailto:lewis.trey@epa.gov
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