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Involving The Consumer  
 The Problem:  How to engage end users 

in water efficiency and improve 
understanding of water use patterns? 

 Water rates are increasing and people 
want to save money. 

 Education on household level water 
waste is critical 

 Water IQ campaign and other media 
efforts 

 “Never Waste” Bottle Campaign Fall, 
2012 



Home Water Works Web Site 
 Residential consumer 

oriented web site 
 Water Use Calculator 
 Water saving tips 
 Detailed info on: 

 Toilets 
 Clothes washers 
 Landscape design, 

installation, & maintenance 
 Irrigation 
 Faucets 
 Much more… 

 

 
 
 
 
 
 

www.home-water-works.org 
 







  One Option 
 Water budget-based rates are found to be the 

most equitable rate structures 
 The revenue requirement based on the budgets, 

not the actual consumption  
 This means predictable, low bills for customers 

that conserve 
 Customers exceeding their budget pay more, 

with the penalty revenue used to fund 
conservation programs 

 Because the water utility is made whole by 
collecting its needed revenue on the budget 
baselines, it does not lose money when 
customers conserve 





Customized Logo 
 Members of AWE can get a customized 

linking logo for their own web sites 
 Seamless integration 
 Contact AWE for more information 

 
 

 
 



Peter Mayer 
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Mary Ann Dickinson 
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