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Is social media a fad? 
Or THE BIGGEST SHIFT 
since the industrial 
revolution?  Over 50% of the  

world’s population 
 is under 30 

96% of Millenials have  
joined social networks 

FACEBOOK 
tops  

GOOGLE  
for weekly 

traffic 

Facebook added over 200 million 
users in less than a year 

We don’t have a  
choice on whether  

we do social media,  
the question is  

HOW WELL  
WE DO IT. 

80% of companies use  
social media for recruitment 

WORD OF MOUTH  
sells products and ideas now 78% OF 

CONSUMERS  
TRUST PEER 

RECOMMENDATIONS 
ONLY 14% TRUST 

ADVERTISEMENTS 

The ROI of social media is:  
your business will  
still exist in 5 years 



 
Is Social Media for You? 
 
Facebook and Twitter 
 
Blogs 
 
 

AGENDA 



SOCIAL VS. TRADITIONAL MEDIA 

Social Media Traditional Media 

User-generated content Company-generated content 

Two-way conversation One-way messaging 

Authentic, trustworthy Composed, skeptical 

Inexpensive Expensive 

Easy to use, accessible Specialized skills and training 

Immediate gratification  Confined by production times 

Permanently recorded for all to see Easily purged 



WHY SOCIAL MEDIA, WHY NOW? 

• Levels the playing field 

• More content = more 
relevancy on Internet  
search engines 

• Customer service 

• Clients, prospects are 
already there – are 
your competitors? 

 

 

 

 



TRIVIA QUESTION #1 

 How many friends does the 
average Facebook user have? 

 

• A: 130 



CREATING YOUR STRATEGY 
• Questions to consider: 

– What are my objectives? 

– What message do I want to 
send? 

– Who will engage? 

– How much time can I 
dedicate? 

– Facebook, Twitter, or both? 
 

 



FACEBOOK BEST PRACTICES 

• Keep content interesting, 
frequent, and relevant 

• Create solutions 

• Ask questions  

• Use photos 

• Tag everything 



TRIVIA QUESTION #2 

 How many tweets are posted 
every day? 

 

• A: 65 million 



TWITTER BEST PRACTICES 
• Play nice  

• Be part of the conversation 

• Promote other users 

• Its hrd 2 undstd abbrv>keep 
it smpl & brf 

• Have a personality 

• Keep up with it 

• Search for yourself 

 
 



VALLEYCREST TAKES ON: WATER MANAGEMENT 



WHAT IS A BLOG? 

• An interactive website 

• Thought leadership 
forum 

• Fresh content on the 
latest information 

• Subscription option 

• Better search results 

 

 



TRIVIA QUESTION #3 

 What percentage of businesses 
have a business or company 
blog? 

 

• A: 60% 
– But 65% of them haven’t updated in 

a year. 



CONTENT IS KING 

• What is your voice 

• Goals for posting 

• Good content gets 
shared  

• Good content creates 
positive word of mouth  

• Positive word of mouth 
creates sales 
 



SUBSCRIPTIONS 

• Subscription button 

• Make easy to subscribe 

• Ask readers to subscribe 

• Offer a freebee  

• Show numbers of 
subscribers 



IMAGES 

• A must-have 

• Captions  

• Your own images are best 

• Image issues 

 
 



COMMENTS 

• To filter or not to filter 

• Negative comments 

• Discussions 
 



SOCIAL MEDIA LAUNCH 

• 5 post minimum  

• Comment on other pages 

• Guest blog 

• Use your URL in signature 

• Link on profiles 

• Ask friends for feedback 
 

 



QUESTIONS 

• Contact us: 

– Richard 

· @h2oTrends on Twitter 

· rrestuccia@valleycrest.com 

– Martha 

· @MarGoH2O on Twitter 

· mgolea@valleycrest.com  
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