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AGENDA 

Our Blog: ValleyCrest Takes On 

How We Promote  

Benefits of Social Media 

Advice for Getting Started 



ValleyCrest Takes On…Social Media 



ValleyCrestTakesOn.com 

• Intention 

• Content 

• Cost 

• Measurement 
 



Promoting VCTO 

• Twitter 

– Personal, 
@h2oBloggers 

– #landscapechat 

– Tweet-ups 



Promoting VCTO 

• LinkedIn 

– Groups 

– Individuals 

• Facebook 

– Branded page 
 



Benefits of Social Media 

• Convert followers to 
ambassadors 

• Lower cost, faster results 
than traditional media 

• Drive traffic to Web site 
 

 

 

 

 

 



Advice for Getting Started 

• Buy-in from high levels 

– Teach features and 
benefits 

– How would you measure 
our success? 

• Have a plan 

• Talk about it all the time! 

 
 



The Secret to Our Success? 



Your Social Media Universe 













































ParkHowell.com 
park@parkandco.com 

mailto:Park@ParkandCo.com
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Putting the SOCIAL into Social Media 

October 5, 2012 



Today’s Lineup 

 Trey Lewis 
• Social Media Coordinator, EPA WaterSense 

 Park Howell 
• Owner, Park & Co and Creator of “Water- Use It Wisely” campaign 

 Martha Golea, 
• Regional Marketing Specialist, ValleyCrestTakesOn.org 

 Mark Olson 
• Conservation and Creative Manager, Tarrant Regional Water District 
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