
This presentation premiered 
at WaterSmart Innovations 

watersmartinnovations.com 

http://watersmartinnovations.com/


Steve Lehtonen
GreenPlumbers Managing Director 

WaterSmart Innovations ‘09



Agenda

 Recent Partnerships with Industry Associations

 Training Progress

 Global Update

 Social Media Marketing

 Tools for Consumers

 Comparing Options for Install/Rebate Programs



Industry Partnerships



Training Progress

 Workshops – 141  Accreditations – 3536



GreenPlumbers Global Update



Social Media Marketing



Twitter.com/GreenPlumbers



Facebook.com/Green.Plumbers



Website Statistics



E-mail Newsletter Statistics



GreenPlumbers Water and Energy Saving Tips Widgets



GreenPlumbers Water and Energy Saving Tips Widgets

MET Southern CA Water District: 
5,650 visitors in May

Marin Municipal Water District: 
1,026 visitors in May

Tahoe City Public Utility District: 
1,677 visitors in May



Tools for Consumers











Online Training – www.GreenPlumbersTraining.com



Commercial Water Audit Book



Commercial Water Audit Book









Comparing Conservation 
Programs



Comparing Conservation Programs
 Three Basic Options

 Giveaway/Rebate Programs
 Sole Contractor Install
 Community-Based

 Differences:
 Cost
 Customer Satisfaction
 Resulting Changes in Consumer Behavior
 Stimulation of Community and Local Economy



Statistics to be added

Example 1 – Giveaway/Rebate Program



Example 2 – Sole Contractor

Statistics to be added



Cost-Benefit Analysis

Statistics to be added



Conclusion
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