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The WaterSense Program

 Goals
• Market enhancement

• Behavior change

• Marketplace acceptance
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Outdoor Water Use Issues

 30% of household water used outdoors

 Up to 1.5 billion gallons lost daily

 50% of U.S. homes overwater

 Overwatering occurs from:
• Lack of awareness
• Poor practices
• Poor design
• Improper maintenance
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Poor Design
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Poor Design
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Improper Maintenance
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Improper Maintenance
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Challenges

 Lack of awareness

 Aesthetic concerns

 Compatibility concerns

 Fear of losing convenience

 Lack of trust in technology
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Objectives

 Generate awareness

 Educate on practices & 
technologies

 Communicate benefits

 Motivate for behavior change
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Technology Solutions

 Irrigation control technologies

• Rain sensors

• Soil moisture sensors

• Weather-based irrigation 
controllers 

• Drip irrigation
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Practices

The professional community is a vital component 
to achieving efficient irrigation…

 Value of the irrigation professional
 Technologies alone can’t improve efficiency 

… and advocacy for change

vs



Behavioral Solutions in the 
Industry

 Professional designs and 
specifications

 Qualified installations
 Proactive maintenance
 Embrace water-efficient 

technologies
 End user support
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End User Behavioral Solutions

 Watch for leaks
 Perform regular maintenance
 Monitor watering times
 Turn off systems when it rains
 Adjust according to seasons
 Look for WaterSense partners
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Consumer Messaging

 Save money
 Help the environment
 Prevent & reduce run-off
 Convenient
 Maximize landscape beauty
 Get advice from WaterSense irrigation partners
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Stakeholders

 Landscape professionals
 Building/facility managers
 Irrigation professionals
 Irrigation controller manufacturers
 Irrigation controller retailers & 

distributors
 Promotional partners 

(government & utility)
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Ideas for all Stakeholders

 Website

 Public relations

 Promotional materials

 Logo

16



Ideas for Landscape 
Professionals & Managers

 Find certified professionals –
look for WaterSense irrigation 
partners

 Design landscapes efficiently

 Outreach 

17



Ideas for Irrigation 
Professionals

 Highlight WaterSense-labeled products
 Bill stuffers
 Events
 Water-saving tips
 Partner with WaterSense 
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Outreach
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Ideas for Irrigation Controller 
Manufacturers

 Partner with WaterSense
 Apply for the WaterSense label 
 Workshops & presentations
 Newsletters
 In-store marketing
 Incentive programs
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Ideas for Irrigation Controller 
Retailers & Distributors

 Partner with WaterSense
 Equip staff 
 Brochures
 Posters 
 Conferences & events
 Postcards
 Seasonal promotions
 Give away items 
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Ideas for Promotional Partners

 Brochures 
 Presentations
 Public relations
 Bill stuffers
 Incentives & rebates
 Irrigation audits
 Self-audit checklist
 Events
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Collaboration

 Offer discounts & incentive programs

 Conduct audits & provide 
water-efficient tips

 Organize & sponsor events
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Questions

Thank you so much for attending! 

For more information, please contact: 
Allison L. Hogge
U.S. Environmental Protection Agency
Email: hogge.allison@epa.gov
Phone: 202.564.0627
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