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Background

* Since 1980’s

 Dallas has been a leader in water conservation public
awareness efforts

2001

» Dallas was 15t in North Texas region to adopt lawn a
landscape ordinance prohibiting water waste

Since 2002

« Dallas spends in excess of $1.3 million annually for
public awareness campaign




Background (continued)

005

« Dallas leaders adopted Five-year Strategic Plan
on Water Conservation
« 3 pronged approach
* City Leadership & Commitment

* Enhanced Education & Outreach
* Rebate and Incentive Programs
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Environmental Education Initiative

_ & Collaborative effort with
. City’s Department of
itation
Program includes grades K-12

Over 20,000 students have
participated

Over 500 teachers participated in
staff development program

IRV ICHARDSON 1SD




(continued)

grades

K-5 students receive
class room
presentations

6-8 students work with
Interactive modules
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Environmental Education Initiative
(continued)
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 High School Program

 High-school students are chosen each year to work with the ci
through a summer internship program




"Dew” Water Mascot

o About “Dew”

Campaigned at local Dallas
Independent School District
(DISD) elementary sc

Ran against two other
candidates in 2005

Elected as Dallas’ off
water conservation
in 2006
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, 'Dew” Onthe Tube
i N

e | Dew debuts on the
= Cartoon Network &
é 5 Nickelodean in 2007
~_+ Cartoon artwork

created by elementary
student
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s All In ADrop” Video Contest




bi ? Contest Strategy
% » To engage older students in developing wise

water use habits

» Middle-school kids targeted through a venue
they are familiar with --the internet

« Dew’s popularity transferred ‘worldwide’
through social networking websites
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Contest Highlights

12 week campaign promoted through pep rallies
 School auditoriums
* Class rooms

o Kids visited Dew’s MySpace and Facebook pages f
Ideas

Students wrote, produced and starred in short
videos

 Required to have a conservation theme and includ
water-wise tips

o Classmates voted on winner
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“Dew” On YouTube
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Media Partnership

o ABC Affiliate
WFAA-TV

e Dallas Morning
News

e Univision
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% .
. Andthe Winner Is...

;
Pt ,
' « D’Andre Brothers
) & » Atwell Middle School
"é & * Received special
i I presentation at his
A school
« WFAA-TV weather
personality & DEW
« Won |-Pod Touch
\
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Results

« QOver twenty-five videos were uploaded to
“You Tube”

The contest has generated over 4,000 vie
to date

Contest successfully heightened public
awareness through digital technology




Looking Ahead

« D’Andre Brothers now serves as a youth
ambassador for water conservation

Video “remixed” in Spring 2009

| Used to promote water conservation in scho
- atspecial events and on web




“So You'd Better Check Your Spout”
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Summary

e _Youth Education is an integral part of Dallas’
water conservation efforts

* The “It's All In A Drop Video Contest” was
designed to reach a new, tech savvy
audience

 The city continues to seek out new and
Innovative ways to convey the conservation
message
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r More Information

Visit our website @
www.savedallaswater.com

Or Call 214/670-3155
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