Large Landscape Surveys & Dashboard Decisions Residential Large Landscape Case Study
17 sites were surveyed in Southern California and enrolled into the Blue Dashboard.
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1. Awareness The report shows a real quantity of water and 3,400 HCF water savings 36% under budget.

compared to the historical
average water use.

that can be saved versus just speculating about it
and exactly which area. You now have a realistic

goal.
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2. Planning The report creates a plan for the site to

take with achievable tasks in order of biggest impact. Acre Feet Hundred Cubic Feet Gallons

This makes for easy planning and happy site

managers. 20.95 9,129 6,828,492
3. Action The report aproperty owners to take concrete - ‘

and achievable water saving actions. Cll Large Landscape Case Study

10 sites were surveyed in San Diego, California and enrolled into the Blue Dashboard.
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1. Users can enter meter readings using the Mobile Budget
Meter Reading application. Users can enter readings
as frequently as they want and receive projected
water use compared to a site water budget.

2. The Dashboard offers users the ability to see a chart -
and table that compares their site’s water o 1000
consumption to a site water budget.

3. Water Agencies have the ability to monitor all the
sites enrolled in the program. The Program Analytics
screen shows the water savings and % of budget for

each site.
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The sites achieved between 10% and Feb Mar Apr May Jun Jul Aug

45% and between 49 HCF and 495 gjteg went from historically being 10% over budget to 24%
HCF water savings compared to the under budget.

historical average water use.
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1. Accessibility Mobile App allows the meter readings to
be entered from the field. No more spreadsheets!
Motivates workforce to save water because they can 4 .43 1.931 1.444 388
see their water consumption versus waiting to talk e e s e w0 ' ' ' '
about water Dbills.

2. Decision Making Property owners can use this tool to

make water management decisions immediately and s om  om s WA s N o
not wait for long reports to be produced. — : ”Elllﬂ E 0
3

Acre Feet Hundred Cubic Feet Gallons

5 1.51 0.64 $2420.00 N/A 27.37 No 0
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. Program Effectiveness Program Analytics allows CONSERVATION, INC. pandas
Water agency users to ga uge program effeCtlveneSS 26 567  6.73 $9097.00  N/A 377  No 0
and have real t|me |nS|ghtS_ 21 246  1.19 $3938.00  N/A 799 No 0
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12 (0.40)  0.09 ($640.00) N/A (65.41)  No 0




