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MUBILE & SUCIAL APPLICA TIONS

FOR UTILITY CUS TOMER ENGAGEMENT

MOBILE IS THE KEY PLATFORM

DESKTOP & NOTEBOOK SALES
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HOW MANY TIMES DO USERS PICK UP THEIR PHONE?
OVER 160 TIMES PER DAY
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PHONE SALES 1,901,188
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HOW FAST IS THE IPAD MARKET GROWING?
3X FASTER THAN IPHONE

TABLET SALES 276,173
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ROBB BARNITT

(®) +1303.589.4222 @) robb@dropcountr.com € @dropcountr

TAPPING INTO SOCIAL MEDIA

WHAT SOCIAL MEDIA DO PEOPLE USE? (2011 & 2012)
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WHY PEOPLE USE SOCIAL MEDIA TOP MOBILE ACTIVITIES

Q) INFORMATION % GAMES
@ ENTERTAINMENT #  \VEATHER

3> SOCIAL INTERACTION 9@  MAPS/SEARCHING

PERSONAL IDENTITY 3 SOCIAL MEDIA

BUILDING A COMMUNITY OF USERS

V\/AZE YELP
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~35MM POTENTIAL USERS 48MM USERS (+2X YEAR/YEAR) 102MM USERS (+43% YEAR/YEAR)
EQUIPPED WITH AMI (2013) 1B+ MILES DRIVEN/MONTH WITH WAZE 38MM USER GENERATED REVIEWS
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